e LN o R T e e 8 e e e e,

LAND USE, PLANNING
& TRANSPORTATION DEPT.
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South Dublin County Council
Planning Department

Town Hall

Tallaght

Dublin 24 16 November 2022

Re: SDCC Ref: SD22Af0409
Retention of erection of new electronic of 8 x 5.5ft electronic digital sign at the Orchard Road boundary
of Aras Chréndin Irish Cultural Centre, Clondalkin, Dublin 22

Dear Sir or Madam,

We wish to object to the retention of a digital electronic display visible from Orchard Road at the
premises of Aras Chrénain, Clondalkin, for the following reasons:

1. There is a growing body of international scientific research indicating that digital electronic signage
distracts the attention of oncoming vehicle drivers for a sufficient time to make their driving unsafe for
themselves, other road users and pedestrians. (See some quotations and extensive list of scientific
research at the end of this letter). ‘

Orchard Road is a particularly busy thoroughfare and drivers of all ages and vehicles must give prevailing
conditions their full and undivided attention. Experience proves that if there is a traffic accident or hold-
up on Orchard Road, it affects the traffic flow in the rest of the village. At the start of Orchard Road, at
the Garda Station, there are 2 pedestrian/traffic lights, with three opposing lanes of traffic merging from
Tower Road, the 9™ Lock Road and The Mill Shopping Centre car park. Shortly after the start of Orchard
Road, the bus lane halves the available roadspace for other vehicles, and soon there is a busy bus stop
where householders join the traffic and adjacent to the digitai electronic sign, on a sweeping bend in the
road. In addition and despite SDCC’s best efforts, Orchard Road regularly floods after rainfall, rendering
the “other traffic” lane impassable for many yards just before traffic reaches the bus stop and the
roadway near the sign in question. This sign is even more visible during the hours of dusk and darkness.

2. Neither of the 2 retention notices on display at Aras Chrénain seem to be in accordance with what is
required by SDCC. They may both be invalid notices.

Following contact from a member of the public with SBCC, two retention notices were posted at both of
the public entrances to Aras Chréndin. The notice at the Orchard Road entrance Is placed some feet
inside the gate (usually locked for most of the day) and is not legible from the public pathway. The
notice at the Watery Lane entrance is affixed to a gate pillar and also cannot be read from the road.

3. The electronic/digital signage now seeking retention was erected and made operational without
seeking the necessary permission from the planning authority. Allowing it to remain may encourage
other concerns to follow suit, thereby undermining the planning process and the authorities entrusted
with its command (South Dublin County Council and, possibly later, An Bdrd Pleandla).



4. Aras Chréndin has evidenced its energetic support for all irish cufture. However, is it not a pity that
i"the Aras” should see fit to erect such a sign at Orchard Road - the delineation of one of the ramparts of
our 7% century monastic settlement established by St Crénan Mochua {(RIP 630AD) after whom the Aras
itself is named and the reason Clondalkin village became established?

Just because Orchard Road was omitted from Clondalkin’s ACA — some say by mistake — it does not
negate its importance in our ancient local history.

On account of the foregoing, | respectfully request SDCC not to grant retention of any digital/electronic
sign or signs which are visible from the roads along any of the boundaries of Aras Chréndin,

Yours faithfully,

EddieMurphy [ 1 & Monica McGill

“Camac Cottage” 26 Monastery Crescent
Orchard Road Clandalkin

Clondalkin Dublin 22

Dublin 22

LIl -

The following are some quotations from international scientific

research concerning the link between digital electronic roadside

signage and driver distraction. Further references concerning driver
distractive elements are listed on page 3.

Note: Driver distractions can be further affected at the same time by these additional factors:

Mobile phone conversations

Inclement weather conditions — Orchard Road regularly floods after heavy rain.
Driver fatigue

Drink driving

Driver’s emotional state and health

Extended driving

In-car distractions, e.g. children,

{(a} From: CEDR Transnational Road Research Programme Call 2016 Safety [CEDR = Conference of
European Directors of Roads): “Assessing Distraction of Vehicle drivers in Europe from Roadside Technology-
based Signage. [ADVERTS]”, p 33




Funded by Belgium-Flanders, Ireland, Netherlands, Slovenia, Sweden, United Kingdom
https://www.cedr-adverts.eu>storage>minisites

The 50% of drivers who do look at hillboards “look more often and longer at static digital billboards {in
particular at moments that the advertisement switches} and even more so at video billboards than at
traditional static billboards. ... when they look at billboards at raised level they tend to look longer.

“Young novice drivers are inclined to look at static digital billboards and video billboards the most.
Drivers rarely look longer than two seconds at a billboard. However, sometimes they do, especially
when it is a static digital billboard or a video billboard. This is worrying as long glances at objects outside
the vehicle increase the crash risk substantially (Dingus et al., 2016).

“There is quite strong evidence that lane keeping deteriorates when drivers look at billboards.
Billboards do not seem to have a strong impact on speed. In some studies it was found that
headways get shorter in particular when drivers pass static digital billboards and video billboards.
This is dangerous because response latencies are longer when drivers look at billboards.

“IDrivers] brake [ater in time when they look at a billboard and a lead vehicle suddenly brakes.
Drivers also more often overiook road signs and tend to forget to signal when they change lanes
near billboards.

“_.. It seems that most drivers are capable of regulating adequately the attentional resources the
driving task requires (Young et al., 2017). However, in traffic the task demands can suddenly
increase and these events (e.g. a lead vehicle that suddenly brakes) are not always properly
anticipated. In those circumstances looking at billboards can have detrimental effects.”

(b} From: Ahlstrom, Patten, et al: Effects of electronic biflboards on driver distraction, Results, National
Library of Medicine, Bethesda, Maryland, USA, 2013, https://pubmed.ncbi.nlm.nih.gov/23682577/

“The visual behavior data showed that drivers had a significantly longer dwell time, a greater
number of fixations, and longer maximum fixation duration when driving past an electronic
billboard compared to other signs on the same road stretches. No differences were found for
the factors day/night, and no effect was found for the driving behavior data.”

{c) From: Belyusar, D. et al: Are Digital Billboards Dangerously Distracting? New England University
Transportation Center & MIT Agelab, and the Association for Psychological Science, 2016,
https://www.psychologicalscience.org/news/motr/are-digital-billboards-dangerously-distracting.htm|

“These digital billboards are inventive and visually attractive — so much that they may cause
drivers to take their eyes off the road. ... The researchers, led by psychological researcher
Daniel Belyusar, explained that the flashing lights in ad-rotating digital billboards may be enough
to evoke ‘obligatory shifts of covert visual attention’ due to automatic, sensory reactions that
take less than 100 milliseconds.




“8ince drivers might find it difficult to avoid being covertly drawn to a flashing billboard, it is
logical that glances to the billbcard, may follow,” the researchers write. For this reason, Belyusar
and colleagues believe that digital billboards have the potential to be dangerous because more
glances and longer glances away from the road are associated with more frequent automobile
accidents.”
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Telephone: 01 4149000 Fax: 01 4149104 Email: planningdept @sdublincocoie Scuth: "“b"“ n County Councll

Eddie Murphy & Monica McGill
¢/o Camac Cottage

Orchard Road
Clondalkin
Dublin 22
Date: 21-Nov-2022
Dear Sir/Madam,
Register Ref: SD22A/0409
Development: Retention of erection of new electronic of 8 x 5.5ft sign which replaces
existing 9 x 6ft wooden sign inside the boundary wall on Orchard Road
side of the site, in the curtilage of Aras Chréndin (Protected Structure).
Location: Aras Chronain, Botha an Ulloird, Cluain Docain, Baile Atha Cliath 22.
Applicant: Muintir Chréndin Cuideachta Faoi Theorainn Rathafochta
Application Type: Retention
Date Rec’d: 28-Oct-2022

I wish to acknowledge receipt of your submission in connection with the above planning
application. The appropriate fee of €20.00 has been paid and your submission is in accordance
with the appropriate provisions of the Planning and Development Regulations 2001(as
amended). The contents of your submission will be brought to the attention of the Planning
Officer during the course of consideration of this application.

This is an important document. You will be required to produce this document to An Bord
Pleanala if you wish to appeal the decision of the Council when it is made. You will be informed
of the decision in due course. Please be advised that all current applications are available for
inspection at the public counter and on the Council’s Website, www.sdublincoco.ie.

You may wish to avail of the Planning Departments email notification system on our website.
When in the Planning Applications part of the Council website, www.sdublincoco.ie, and when
viewing an application on which a decision has not been made, you can input your email address
into the box named “Notify me of changes” and click on “Subscribe”. You should automatically
receive an email notification when the decision is made. Please ensure that you submit a valid
email address.

Please note: If you make a submission in respect of a planning application, the Council is
obliged to make that document publicly available for inspection as soon as possible after receipt.
Submissions are made available on the planning file at the Planning Department’s public counter
and with the exception of those of a personal nature, are also published on the Council’s website
along with the full contents of a planning application.

Yours faithfully,

T GCrowsby,
for Senior Planner
Comhairle Contae Atha Cliath Theas, | South Dublin County Council, | Fén - Tel: +353 1 414 9000 Lean muid ar - Follow us on

Halla an Chontae, Tamhlacht, County Hall, Tallaght, Rphost - Email: info@sdublincoco.ie Facebook, Twitter, YouTube
Baile Atha Cliath 24, D24YNN5 Dublin 24, D24YNN5S Idirlion - Web: athcliaththeas.ie - sdecie | deisighdoshraid.ie - fixyourstreet.ie




